Webster Presbyterian Church
Monthly Report 2011 June, Outreach Team

Average Attendance 274 November 2010
Average Attendance 500 November 2011

To Build the Kingdom of God,
 
Here's an update on what Outreach has been doing.
 
We're signed-up to have a booth at the Friendswood Independence Day Festival.  It occurs on Monday, July 4th.
We need people to help man the booth, so spread the word about that.
 
Sandra got us some goodie bags and now WPC is a contributor to the door prizes at the Friendswood Concert in the Park.  We gave away a goodie bag containing one logo'ed plastic water bottle, two small bottles (12 oz.) of the 'prototype' earth2o private-label water ordered from Bottle Your Brand last February, some boxes of candy, four coupons for free suppers for September through March, and some info on our church.  This was 6/10 and 6/17.  We'll do this once more 6/24.
 
Mark Cooper/Webster Presby is now a member of the Friendswood Chamber of Commerce.  We'll be listed in their directory next March (just missed this for 2011.)  The directory is distributed to all new customers signing-up for city water service at the city hall.
 
Bottle Your Brand has shipped two cases of prototype earth2o private label water in the 16.9 oz. size.  The bottle's label contains a QR code that will take people to WebsterPresby.org  (See http://en.wikipedia.org/wiki/QR_code for more information.)
 
Outreach worked with Houston Label and Screen Print, the label printing company for the big order of Buck Springs private label water.  (Buck Springs does the bottled water for Jason's Deli, among others.)  That'll be 1440 bottles of 16.9 oz. for distribution at the festival and during youth mission fund raisers such as their car wash.  A few will be under the lectern for the ministers to use during service.  The bottles will be in the coffee bar for after service.  They'll be available for sale to people (at-cost price ~$11 per case of 24.)  They'll be in the goodie bags for visitors and for door prizes at public events.
 
Outreach has a short blurb in the weekly church service bulletin and we will have a table set up in the Narthex this Sunday.  At the table there'll be on display the various tools of outreach:  A flyer explaining outreach (still need to develop this), a sample T-shirt, bumper sticker, coffee mug, and a CafePress.com/websterpresby catalog showing all those products; a sign-up list for the Independence Day booth; another sign-up list for people interested in helping out with Outreach; and of course the bottled water (16.9 oz and 12 oz prototypes), and some candy or other treats.  We’ll use this opportunity to demonstrate the QR code.  I'll be handing out cold ones and a flyer for anyone who signs up (I only have ~72 bottles.)
 
When you Google WPC and you click on the Google Place Page, you'll get our office hours, etc.  I've sent Google several edits on this.  Still in Google's verification cycle are coupons for free suppers.  http://tinyurl.com/WebsterPresby-Google-Place.
 
The church is doing a Dennis Dewey storytelling workshop in October.  For this event they need a t-shirt design.  Outreach is handling that using the talents of Sam Musachia.

(Continued.)
I'll do a "Minute for Outreach" promo on June 26th and will have the table set up again.  This should be the big launch of WPC Outreach and after that I expect to have a team of interested people who want to actively participate on the ground.
I'll be looking for people who want to attend events in which Outreach is participating.  We also need willing folks to take the lead on topics such as:
• Event coordinator - find out what other festivals we can be involved in.
• Liaison - someone to know what's going on in the church and how Outreach can help out / capitalize.  (Car wash example.)
• Merchandiser(s) - someone to contribute their ideas and to lead the CafePress store, someone to work with the T-shirt designer and the committees needing the T-shirts, and someone to work with Buck Springs.
• Videographer - someone to compile videos of our activities and load them into YouTube.
• Advertiser - someone to work with local papers, billboards, etc.
• Social Media - someone to work with Michelle on maximizing on-line exposure.
 
You are invited to jump in to participate in any of the above, here's what I need you to do
Spread the word about the Festival Booth.
Send any ideas for the festival.
Send any ideas for the brochure.
Send any ideas for the Minute for Outreach promo.
Send any ideas for where to store all that water!
Send any ideas for things to include on YouTube, for Twitter, and for Facebook, etc.
Apply any of these "Friendswood" events to your community (Clear Lake, Nassau Bay, Seabrook, League City, Pearland, etc.)
 
The future is wide open, but it's unpaved.

Andy Posluszny, Outreach Chair
A.C. Posluszny 6/18/2011
