Webster Presbyterian Church

“Marketing” Task Force
Action Log
As identified in our charter, here are our goals, their associated actions, and status:

Improve WPC Website “google-ability” 
· Actions:  

· Dennis Waehner – Update the website with appropriate “Meta-Tags”.
· Tye Cowan – Cross link the website with other pages of high “google-rank”.
Utilize targeted direct mail
· Actions:

· Daphne Riemer – contact the address vendor.
· Gene Fisseler – get postcard.
Utilize local (free) newsletters and websites
· Actions:

· Gene Fisseler  – will collect contact info for community newsletter editors.

· Tye Cowan – get our website posted on candidate websites.
Utilize local newspapers

· Actions:

· Mark Cooper – put together article(s) suitable for publication.
Schedule on-campus community events

· Actions:

· Tye Cowan – will investigate the possibility of hosting the Houston Symphony’s Fall 2008 concert.
Initiate an email newsletter
· Actions:

· Daphne Riemer – will develop the format for the email newsletter and, when content for the above described newsletter and newspaper submissions are ready, put the first edition together.
