Webster Presbyterian Church
Annual Report 2011, Outreach Team
Average Attendance 274 November 2010
Average Attendance 264 November 2011 (approx, from S&F Dec. Mo. Rpt.)

· Goal is to build the kingdom of God.
· Objective is 500 attendees in the sanctuary.
Accomplished
· Developed pamphlet describing key features of our church.
· Private-Label Bottled Water – one pallet of 1440 16.9 fl. oz. bottles.
· Created brand for private-label water.  Created slogan for water:  WPC Serving Water For Life for Over 100 Years.
· Created WPCOutreach user ID on YouTube.com.  Uploaded “Strong Roots”.
· Created QR code for video URL.  Designed water bottle label for WPC incorporating QR code.  Worked with Houston Label and Screen Print to develop label.
· Ordered water from Buck Springs – the same as Jason’s Deli.
· Ordered two cases of prototype bottled water from Bottle Your Brand.
· Joined Friendswood Chamber of Commerce
· Booth at Friendswood Independence Day Festival, Monday July 4th.  Distributed 120 bottles of Private-Label water.  Designed and ordered a vinyl banner for the booth.
· Door Prize Contributor to Friendswood Concert-In-The-Park series.
· Created catalog of WPC-logo’ed apparel and gifts at Cafepress.com apparel and gifts.
· Purchased and displayed sample products from Cafepress catalog.
· Engaged graphic artist for custom tee-shirt designs.
· Used tee-shirt designer for Dennis Dewey event tee-shirt.
· Investigated yard signs for Dennis Dewey event.
· Developed Google Place website for WPC.
· Presented Minute for Outreach June 26th.
· Displayed Outreach Sign-Up Booth on three Sundays, June 19th, 26th, and July 3rd.
· Developed information packet for Outreach promotion.
· Set up Outreach Booth for Rally Day.
· Gave away door prizes representing a link to WPC:  Walker shortbread – made in Scotland where the Presbyterian church was founded; Yamaha-brand R/C four-wheeler toy – representing the Japanese pioneers of Webster.
· Displayed the tools of Outreach:  Private label water, WPC-branded catalog.
· Wrote Heavy Water contribution to the Visioning Future Story workshop.
Missed
· Website Facebook Like button.
· The Attendance Goal.
· ConocoPhillips Rodeo Run (2/26); BP MS 150 (4/16, 4/17); Houston Marathon
· Mardi Gras Galveston Firefighters Children’s Parade Krewe in Galveston (3/6)
· Shopped for WPC-logo’ed canopy, but found it prohibitively expensive.
· Contacted KUHF for sponsoring With Heart and Voice, but found it too expensive.
Contributors
· Festival Booth:  Mary Sumrall-Sydnor, Janet & Hope Harreld, Reillys (Dan, Anne, Steve, Shannon), Marjorie Seiter, Helen DeLeon, Mark & Jill Cooper, Carol Trono, plus Sandra, Nadia, and Nicholas Posluszny.
Linda Smith-Gregory set up the booth and provided many of the give-aways for kids.
· Concert-In-The-Park:  Sandra Posluszny put together the gift bags and got them to the city on time.
· Helen DeLeon:  Developed the pamphlet with a very short lead time.
· Organization, Marketing:  Tim Murray, Tye Cowan, Michelle Magee, Carol Trono, Sam Musachia
Andy Posluszny, Outreach Chair
A.C. Posluszny 1/9/2012
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